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Levine '89 continues to learn
in new career at Please the' Palate

By NOA YADIDI '14

As she sampled different blends at a wine
tasting, Alison Levine '89 marked a star next to
each wine she liked.When she looked back at her
list afterward, however, it was all a blur.
"I had liked about three out of the fivewines,"

she said. "But I couldn't have told you if it was
white or red or which I liked more than another
or why I liked them, and it was kind of frustrat-
ing."
Levine now does marketing, events and free-

lance writing in the wine and spirits industry
through the business she founded and owns called
"Please the Palate." She works with wine regions
all over the world in places like Italy, France,
Spain, Argentina and the United States.
Levine also holds private events in wine edu-

cation and freelance writes for a couple of dif-
ferent magazines and blogs. Since getting into
the wine industry, she has received certification
like the WSET Level 2, is a certified Italian Wine
Specialist through the North American Somme-
lier Association and is certified through BarS>
marts Wired. She is also currently the California
brand ambassador for Ribera Del Duero, a wine
region in Spain.
"The greatest thing about this industry [is

that] I'm constantly learning," she said. "Youcan
never know everything in this business and that's
what I love. There's a humbleness that comes
in this business. I get to meet people who are so
knowledgeable about what they do, or the region
they're from or the wine they make or the food
they make, but they're all into tasting new things
and trying new things and that's the most ex-
citing thing about the people I get to work with
every day."
Levine never intended on entering the wine

industry, as she first had her sights set on en-
tering the film industry after double majoring in
communications and film studies at the Univer-
sity of California Santa Barbara.
"I was really fascinated with the movie-mak-

ing process and the art of it, the imagery of it,"
she said. "I didn't want to be a filmmaker, I didn't
know what I wanted to do in it, but I wanted to
work in the industry, I thought."
After working at Club Med, Levine went on

to intern at the Cannes Film Festival and subse-
quently lived in Italy for six months caring for an
American family in Piedmont.
"The more time I spent away from [the film

industry], the less I was enamored with working
in the industry and really had found another pas-
sion," she said.
Levine decided to apply to graduate schools

in international relations and ended up attending
the School of International Service at American
University in Washington D.C.,where she got her
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PALATE-PLEASER: Allison Levine '89 holds a glass of red
wine. Levine founded "Please the Palate" for marketing and
events in the wine industry.

Master's Degree in international communica-
tions.
"At that time, I decided I wanted to be a

cross-cultural trainer," she said. "I was not on a
straight path at any point; it all makes sense now,
but at the time I kept zig-zagging. I wanted to
work with people coming to America or leaving
America for short or long term stays abroad and
talk with more about culture shock, adaptation
techniques, reentry, things that we go through
every day even."
After graduate school, Levine took a corpo-

rate communications job with INTELSAT, then
an international organization in the satellite in-
dustry.
"I was working in corporate communications

and doing branding and messaging, which was
very different," she said. "I was working in the in-
ternational arena and putting to work every day
the skills I had been learning and studying,."
When Levine decided to return to Los An-

geles' she found herself working in the dotcom
world doing marketing communications and
event planning until 2001, when she found she



greatest thing about
this industry [is that] I'm
constantly learning. You
can never know everything
in this business and that's
what I love."

-Allison Levine '89

was "reinventing myself yet again."
"When 1 was interning at the Cannes Film

Festival, it was the first time
1ever tasted a red wine that
just blew me away,"she said.
"I had gone to college in
Santa Barbara, 1 had gone
wine tasting on weekends
with my friends and 1 like
the sweet stuff. 1 couldn't
have told you anything
more. I went to France and
1 lived in Italy and 1 really
just learned to drink wine
on a daily basis. That's when
1 learned how to drink, and
it became something that
was part of my everyday
world."
Levine began taking

wine education classes and
helped transform a friend's wine education hobby
into a company through her experience in event
planning. She continued on to take a job selling
wine in Beverly Hills and West Los Angeles for
an importer distributor until she was approached
to run the marketing and events for a wine critic.
"Two years ago they told me they wanted to

shut down the event department and told me to
spin if off into my own company, and 1 did," she

said.
"No one ever told me

you could work in the wine
business," Levine said. "This
wasn't a world familiar to
me and I'm glad I came to
it the way 1 did because
I've had so many other ex-
periences," she said. "Who
knew? Who knew you could
eat and drink for a living?"
Levine's goal with Please

the Palate is to please her
clients but also help them
discover new tastes they
may not have been exposed
to before.
"Maybe you know what

you like and maybe you
don't, but we we want to help you describe that
and find things," she said. "The international pas-
sion that I have and international communica-
tions and understanding different culture, 1 just
happen to be able to apply it to my everyday work
and interact with people. It's something I get to
use."
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